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PART 1

Market Dynamics
How restaurant brands grew, contracted, and crossed 
segment thresholds in 2025.
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Brand universe

16k Concepts
Returning brands: 13,676

New brands: 1,453

Exited brands: 878

Roughly 16,000 multi-unit restaurant brands 
were active in 2025.

Brand outcomes

By year-end, most brands were unchanged, 
with expansion outweighing contraction.

2,182 grew

9,482 no change

2,012 shrunk

Market expansion

The multi-unit footprint expanded in 2025 on a 
like-for-like brand basis.

Year-end net growth

+7,021 units

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

2024 2025

�ro
t� concentration

The 2� T(& brands accounted for 55� of the 
market�s net multi-unit growth.
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Brands EL tier

bost multi-unit brands cluster in \`d and [bB. 
Qery few reach enterprise scale.
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Ínits EL tier

Ônterprise and top brands control roughly �0 
percent of all multi-unit locations.
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Brands EL service tLpe

The multi-unit brand universe splits primarily 
between full service and limited service.
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Ínits EL service tLpe

�imited service brands account for the vast 
ma�ority of multi-unit locations.

`early all multi-unit locations fall into standard service models
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MARKET DYNAMICS

�egment��igration
Brands�that�crossed�segment�thresholds�in�2025,�ranked�by�unit�change,�selectively�highlighted
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PART 2

Software Adoption
How restaurant brands implemented, expanded, and 
replaced core technology in 2025.
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These�platforms�appear�consistently�by�unit�count,�but�collectively�account�for�a�modest�share�of�total�POS�adoption.
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SOFTWARE ADOPTION
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Beyond�the�leading�platforms,�POS�adoption�spreads�across�dozens�of�smaller�systems.



��

��
������������������������������	���	��
���	����������������������
�����	�
��������

���������������	�������������������������

�����	��������������
��������
	������������

��������

������
����
��������������������
��
����

"! %#"&&)&',#*
9JHIGF�5B�A>@D?<>H?D�@;:JD?;H8�2>H?D�:;>HD7�JA;HC�53JHF8�6?D=�@;BJ@DB�FGDG:DGF�;H�D=G�

53JHF�6G58?DG1�)=J3G8�3G/@G:D�FGDG:DGF�:;EG3JCG.�H;D�D;DJ@�AJ3IGD�-GHGD3JD?;H1

OSQPRNMLK

O^Y�V]Z\MNWNUQ
lbikggf�dhcea
wusrsqpvunuoutm

zWN
�~�ie|{
���������������

V\SMK

�MZ]MPL�LN

ÑÂ½¸ÐÌÈÂÌÇÌ½Î

¿À«ÍÀ³¾²ËÏ¾À«¹·¾Ë¹Ëµ±®¾Í¾Ï¾À«§º¼¬©¯°¨Æ¦»Ê¯¬¤¯Æ´»É¨Ä©ÃÄ¥¯»©¨»¯¢£¬Ä¤»©¡Æ¨¥°¡» ¶��»

¬ÉÉ¯Ê¯Æ¬©ÃÄ°»´É¬Ê¯»¬Ä¤»¬¤¤ÃÄ°»É¨�£Ê¯�¯Ä©¬Æ¦»É¬£¬�ÃÊÃ©Ã¯´»¬ÉÆ¨´´»´¯°�¯Ä©´�

��²Á��³Á·Á³¹²ËÏË¹ËÍ¹Ë¹ª�Á�Á±®¾Í¾ÏÁ§º ¨¤¯ÆÄ»Ê¨¦¬Ê©¦»¤¯£¯Ä¤´»¨Ä»¤¯¯£»¨Æ¤¯Æ»

ÃÄ©¯°Æ¬©Ã¨Ä�»¯Ä¬�ÊÃÄ°»Ã©¯�­»¬Ä¤»�¬´�¯©­Ê¯Å¯Ê»©¬Æ°¯©ÃÄ°»Æ¬©¡¯Æ»©¡¬Ä»´©¬Ä¤¬Ê¨Ä¯»Ê¨¦¬Ê©¦»

¨��¯ÆÃÄ°´�

ÔÛÚÙØÞÝ×ÕÞÖÛÜÙÓÛÒ

îíëìèçæèäìãêâåèàìåãêèäéëáèßí



19

IND SMB MM ENT TOP

Bars indicate the observed range of brand sizes where each platform is detected. Based on website detections; 
presence reflects usage signals, not depth of integration. Some enterprise platforms may be white-labeled; some mid-
market platforms may operate outside the primary website.

Medallia

SMG

InMoment

Momos

Tattle

Ovation

Olo
Sentiment

GuestXM

Merchant Centric

ReviewAbility

Bloom Intelligence

Embedded Collection
Website builders, basic forms

SOFTWARE ADOPTION

Feedback Platforms by Segment
Across multi-unit brands, feedback software clusters by brand scale.

D
e

te
c

te
d

 u
n

it
s

 (
re

la
ti

v
e

)



��

�������������������
�����������
��
�	��������������
������
������
�����	����
�����

�������������������
�������������
��������������
���������������
��
����������
����

�

�������

&%!$"!#  

*#(#!)'

02#1/-/1

0
9
8
)
!#
 
2
)
1
#

&/<

*%B)$$@

J#(G%J%<

"%2L
#(8

0
2
%
GT
%
2
2
#
!

]
%
)
 
G

b
Ga
#
!

b
d
(
#
!

�����}��}�}�

�
��w������������
������������������������
��������������
���
������������������������

���v�
�	��
���v���
��������
��
����i����
���
��
��������
����������

�����������������

©®«­¨ª¦§¬¤¨¥«®£¢¦¡«£� ¨ 



��

��
	��
������	���

 � �������������������������
62410.,-23+1*(1'*+25&%.1)&5%/$&,/%1*3',-1'--/%/2,+#1*(1"'%.!23(

C@BA?;1B??>?19=<=87L1HGH1E@GFDI
cbhTfZ1begdejfa1`efejf[h^a1h^1]\df[X\^[f1TeWa[fea1WefTee^1lS^1S^`1Vej1YRYQP

iea\dfa1begdejf1hWaeb_e`1S`hNf[h^M1jSfekhb[ea1`[ggeb1[^1WSaed[^e1Ne^efbSf[h^O

�� �
}y{w~zyv~wtqp|vout|oonot~vtsmsr

62'+%
���

���� 62'+%
�BD>@�AE1��G?��>�

���� ��� ¥¤,.3
°@GFDI1��BD§G@�

���� /,²/,-
�DG@>?1¿B��>1¾1�BÂ·¶G@FB@?

��� ²5'0/(2
°�>;D1Ï>;;BE�AE1¾1�ÍÏ

�ÕÕ ¥4.,6'*5.
Í>;>@ÛBD�GA;

��� æ223æ'+ã1â%23.á32,%
�@?>@1¾1�BÂ

��� ñ'(%32,/í
ûGÂB�DÂ

� ü 6 � M2)2+
¶>>?bBck

� ü H'33/
AT�1¾1H�Ï



PART 3

GTM Takeaways
How to turn market intelligence into revenue execution.
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Why Data Matters More in 2026
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Appendix

Definitions & Notes
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