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PART 1

Market Dynamics
How restaurant brands grew, contracted, and crossed 
segment thresholds in 2025.
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Brand universe

16k Concepts
Returning brands: 13,676

New brands: 1,453

Exited brands: 878

Roughly 16,000 multi-unit restaurant brands 
were active in 2025.

Brand outcomes

By year-end, most brands were unchanged, 
with expansion outweighing contraction.

2,182 grew

9,482 no change

2,012 shrunk

Market expansion

The multi-unit footprint expanded in 2025 on a 
like-for-like brand basis.

Year-end net growth

+7,021 units

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

2024 2025

�ro
t� concentration

The 2� T�� brands accounted for 55) of the 
market�s net multi-unit growth.
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Brands LE tier

eost multi-unit brands cluster in ZbT and heB. 
Rery few reach enterprise scale.
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Ínits LE tier

Þnterprise and top brands control roughly �0 
percent of all multi-unit locations.
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Brands LE service tEpe

The multi-unit brand universe splits primarily 
between full service and limited service.

.u// pervice
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Ínits LE service tEpe

 imited service brands account for the vast 
ma�ority of multi-unit locations.

bearly all multi-unit locations fall into standard service models
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